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Preface
The origins of this book relate to the workshop held at Brussels, at the 
EIASM Institute on ‘Female managers, entrepreneurs and the social
capital of the 

women
entrepreneurship and social capital theory and 

Nordic Academy of Management Conference in Aarhus 2005 this 
dialogue continued and expanded with new participants from the group 
of researchers that gathers yearly together on the French government’s 

these women’s entrepreneurship researchers from different countries 
and continents was that both the concept of entrepreneurship and social

Encouraged by this view, we decided to compile this book edition to 
demarcate this landscape of social capital as interplay between gender, 
management and -
ute heuristically to the discussion between social capital and women’s 
entrepreneurship
women’s entrepreneurship books, the number of which to our delight 

dialogue of women’s entrepreneurship by strengthening them in some 
respects fragmented voice of women’s entrepreneurship

We would like to address our sincere thanks to our chapter evalua-
tors, Sinikka Vanhala and Marja-Liisa Kakkonen of Finland who evalu-
ated the articles in Part I, Nina Gunnerud Berg of Norway who was 
responsible for reviewing Part II, and Raja Cherif, of Tunisia for evalu-

This book also started publishing collaboration between two coun-
tries; Copenhagen Business School Press in Denmark and the School 
of Business and Administration at the University of Tampere in Finland

entrepreneurship education
team members Sari Nyrhinen and Robert Mhekwa, who helped us all 
with the editing and coordinating process and for the proof-reading 
services of Virginia Mattila, Robin King and 
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always, we need to thank those institutions which broad-mindedly fore-
see the meaning and value of such projects in cherishing democracy and 

and the Academy of Finland, and the Research Council for Culture and 

Iiris Aaltio     Paula Kyrö  Elisabeth Sundin

Preface



Part I

Entrepreneurship Theory





Introduction

and Creations of Social Capital
Iiris Aaltio, Paula Kyrö & Elisabeth Sundin 

This book discusses social capital as the multiple relationships between 
gender and social capital
of an enterprise and also of trust, and 
also on expertise and 

individuals, organisa-

Gendered Entrepreneurs 
work-

Labour-markets all over the world are 
proportion of women at managerial level within an organisation is lower 
than within the 
relating to entrepreneurs and managers show that females continue to 

is true for large enterprises as well as for owner-managerial micro-sized 
jobs held by women and men differs: 

Whether this is because they are attracted to this area or because this is 
the area open to them is a question of organisational theory and gender
theory concepts (Gherardi, 1995; Alvesson & Billing, 1994; Aaltio & 

Organisations construct and are constructed by 
studying organisations as sites in which gender attributes are assumed 
and reproduced, we can highlight their gendered nature, thus enabling 
us to gain a sensitive understanding of the issues beyond the statistics of 

entrepreneurs participate in social capital

The segregation between female and male entrepreneurship is re-
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throughout the world, likewise the gender-segregated labour
Traditional occupations for women as owner-managers have been in 

female entrepreneurs also practise their professional expertise in other 
training and gen-

der-segregation and the gender-labels as such – not what is actually 

female entrepreneurs promote change, 
they tend to base their 
stereotyping claiming that ‘women are less inclined to risk-taking‘,
‘women are carers‘, and ‘
Such stereotypes, however, fail to take into consideration that many of 
these phenomena and concepts are constructed with ‘men as the norm‘ 

the importance of innovations in sectors dominated by women and 
overlook  the many women who are indeed active in technology and 

Entrepreneurship
is based on processes between people and the context; it is not an indi-
vidual property or a collection of people’s traits that leads them to en-

entrepreneurship and 
women entrepreneurs as creators and creations of social capital based 

Entrepreneurship nowadays is almost exclusively discussed with re-
lation to small and medium-sized Fayolle, Kyrö & 

-
Entrepreneur-

apparent in some of the articles in this volume whilst others hold the 

Gender perspectives and gender dimensions are, nowadays, part of 
sociology, psychol-
gender-dimensions 

varies between disciplines and 
gender is 

to understand its 
debate focusing on women as business agents are broad and burgeon-
ing, the connection between men and entrepreneurship also contributes 
to our 

Iiris Aaltio, Paula Kyrö & Elisabeth Sundin
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In some disciplines, studies on women entrepreneurs constitute a 
-

research on entrepre-
neurship as it does in research on entrepreneurs”

individual, without any 

Finally, although this is a book on WOMEN, male entrepreneurs are 
also gendered individuals, and one should not generalise about 
Nina Gunnerud Berg, when editing the book ‘Entreprenørskap – Kjønn, 

male entre-
preneurs when interviewed in the late 1990’s argued more or less like 
the female

gender is not only an essential but also 

Social Capital
In all of today’s economies, social capital is highly valued and is also 
discussed as a form of corporate 
scarce, the invisible elements of human capital are often presented as 

is common rhetoric that women are a resource, they are an invisible 
potential for the organisation, and that female managers could even 
increase the 

Are
alternatives? Are cultural diversities that may emerge 
as a result? What can business life learn from the new traits introduced 
by female managers? These questions need to be addressed through 
perceptive analyses and interpretations around the issues of female 
gender, management and the social capital of the 

As stated by Kovalainen (2005, 156-157) the elasticity of the term 
‘social capital’ has led to a situation in which it is used very differently, 
depending on the context and 
political science and sociology refer to a set of norms, networks, institu-
tions and organisations through which access is gained to some actions 

Coleman argues, it is embodied in relations among people 
trust is interlinked with social

capital creates prosperity in societies (
Keeping things together and saving society from disintegration are 
popular themes of social capital and 

Introduction:Women Entrepreneurs...
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culture as an outcome of socio-
psychological processes between persons and groups that come to 
integrate organisations, create collective social memory (Koistinen,
2003) and shape the social structures in any 

of people’s knowledge, trust and emotional work are much needed in 
the formulation of social capital, developing through 
economic infrastructure, can also be underlined (
if social capital is a concept that creates images of boundaries, it is 

The use of gendered lenses in the study of entrepreneurship adds to 
our perspectives on the social-

cultural diversity in economic life be promoted? 
Entrepreneurs appear to have a special position in forming, develop-
ing and reorganising social capital in the 
concepts: gender, entrepreneurship and social capital are related in a 

- Gendered knowledge of the social capital of entrepreneurs and owner-
managers

- Cross-cultural understanding of female entrepreneurship
- Institutional issues behind women’s entrepreneurship

Structure of the Book
Knowing that trust and networks are now at the heart of social capital,
how does the question of female entrepreneurs come in? Do we consti-
tute social capital differently and if so, how? In the following chapters 
prominent researchers from various parts of the world and from differ-

-

main concepts, social capital, entrepreneurship and gender are given 

authors are also seen in the spelling and use of the English language, 
we have chosen to let the authors themselves decide on their linguistic 

Iiris Aaltio, Paula Kyrö & Elisabeth Sundin




