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Summary

The aim of this project Nordsyn 3c “Survey SME’s” was to make a survey and investigation of what small and middle sized enterprises (SMEs) within the Nordic countries know about ecodesign and energy labelling today, what material they need to be better prepared and to better inform consumers and what they desire from market surveillance authorities (MSAs). The survey aimed to gather important information to MSAs upon how to best work with preventive market surveillance and how to best design information material, how to distribute it and what needs to be further clarified.

The survey was addressed to companies in heat pump, air conditioning, cooling, water or liquid chiller, boiler, local room heater, water heater and hot water storage tank businesses. Companies were manufacturers, importers to EU, retailers to business-to-consumers (B2C) and business-to-business (B2B), distributors, authorised representatives in those businesses.

The big picture of the survey is that answers are surprisingly uniform all over the Nordic countries, business areas, size of the companies and the roles of the companies.

Preferred language option when receiving information about ecodesign and energy labelling regulations is either native language or native language with English. Information delivered only in English was not suggested by the respondents. This will have direct implication to Nordsyn and specially MSAs’ work.

Ways of delivering information was divided two separate groups. Visits to companies, news send as RSS feed, and all social media (e.g. Facebook, Twitter, Instagram, etc.) were the least wanted options, while possibility to ask questions directly on email or by phone (“helpdesk”), information on webpages, direct emails sent to companies and guidance documents were the most wanted options. All support and any information is welcomed by the respondents, which is easily understood when looking at the answering about knowledge on ecodesign and energy labelling directives.

Responses to certification of installers were divided widely. There were no clearly favoured option, however about 90% of all respondent supported either compulsory or voluntary certification of installers. Heat pump business is more in favour of compulsory certification while boiler business is divided half between compulsory and voluntary certification.

Respondents gave numerous written comments and suggestions.

This report is part of the Nordic Prime Ministers’ green growth initiative under the Nordic Council of Ministers. See more on www.norden.org/greengrowth

Summary of recommendations
Detailed recommendations are presented in chapter 7
For future surveys
In order to increase response rate invitations should be sent to personal email address like boris.becker@company.com. Contact lists provided for the survey had numerous general email addresses like info@company.com. It is unlikely that someone would respond to invitations send to a general email address.
It would be better only to consider turnover as classifying factor, when all major roles are present in a survey. Number of personnel depends on a lot about role of the enterprise in supply chain. For example retailer or distributor has fewer personnel than manufacturer even they have the same turnover.
Information and support
Preferred language when receiving information
All information is needed in all Nordic languages and in English. Because of the different size and roles of the enterprises there will always be different needs on language to be used when receiving information. For micro and small enterprises English only is not a viable option. It is recommended that in order to avoid extra work MSAs would compile together a common English version of a document, advisory, leaflet, etc., and then every MSA would translate it to their native language.
Preferred means of receiving information
Forget the social media, at least it should not be the major mean of delivering information. As the most favoured option, MSAs should arrange helpdesks where enterprises could ask questions by phone or by email. E.g. on your webpages there could be a contact form for asking the questions.
Instead of social media, concentrate on good webpages that are easy to use and the information is not written as legal texts. Webpages are also “natural” repository of guidance documents. Articles in professional magazines could be one way of delivering information, but also marketing channel for webpages and other services provided by the MSAs.
Importance of certain areas of information
All information is welcome, especially if it is in short, condensed and understandable form. It could be a good idea of arranging consumer – customer – end-user dedicated ecodesign and energy labelling awareness campaign in Scandinavia, since some responses have stated that customers do not know even that what respondents know already.
Importance of certain areas of support
All support is welcome, especially if it is in short, condensed and understandable form.
Knowledge about ecodesign and energy labelling
Have you ever heard about ecodesign or energy labelling?
Awareness campaign should be directed to heat pump sector, especially in Norway and in Finland. Campaign should be targeting all other roles except manufacturers, independent of their size.
Ecodesign related questions
Based on these observations, awareness campaign should be targeting small and micro enterprises, and preferably all other roles except manufacturers. As a part of awareness campaign an information table presenting different roles with its responsibilities should be delivered to all enterprises with multiple delivery options (email, articles in magazines, webpage, etc.).
Energy labelling related questions
Like in ecodesign, based on these observations, awareness campaign should be targeted small and micro enterprises, and preferably all other roles except manufacturers. The situation is the same as in ecodesign: as a part of awareness campaign an information table presenting different roles with its responsibilities should be delivered to all enterprises with multiple delivery options (email, articles in magazines, webpage, etc.).
Certification of installers
Availability and use of certified installers
It should be checked how uniform or widely dispersed requirements for certification of different installers there are in Nordic countries. There might be historical, cultural, etc. differences, e.g. what is required from electrical installers, HVAC/VVS installers, etc. Awareness campaign should be directed to end-users, customers and consumers about who can do and what kind of installations. Promoting the use of certified installers to the end-users, consumers and customers is suggested.
At the moment we are not able recommend common Nordic certification system for installers, even it would be ideal solution for all stakeholders.
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